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UNLOCK THE HIDDEN 
POTENTIAL OF YOUR WEBSITE.

Search Engine Optimisation,
Conversion Architecture

&
Pay per Click Advertising.

Janet Smith
July 2009
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Want to get to the top of the first page of Google?
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Quality Content
� Consistent Theme.
� Keyword Rich.

� Keyword Research, looking for words and phrases 
that are:

� Specific - not ‘products’ and ‘services’.

� Popular - search engine users actually type the phrase into 
the search box. 

� Practical - not so competitive that it would be impossible to 
achieve a position on the first page of search engine results.

� https://adwords.google.com/select/KeywordToolExternal -
get keyword ideas
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Specific, Practical & Popular
� Car Insurance

� Popular;
� half a million people a month

� Not Practical;
� small business couldn’t deal with the enquiry volume

� small business couldn’t compete with the AA, direct line, 
compare the market etc.

� Pink Rabbit with Green Ears!



Unlock the potential of your website. 16th July 2009

Janet Smith, First Effect. 01422 823 075, 
jvsmith@firsteffect.co.uk, 
www.firsteffect.co.uk 5

Specific, Practical & Popular
� Car Insurance

� Popular;
� half a million people a month

� Not Practical;
� small business couldn’t deal with the enquiry volume
� small business couldn’t compete with the AA, direct line, compare 

the market etc.

� Pink Rabbit with Green Ears!
� Not Popular;

� No one is looking for a pink rabbit with green ears

� Practical;
� No one else is trying to get their website found for this phrase.
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Choose 20 Primary Keyword Phrases.
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� Location based

� Car insurance manchester

� Car insurance lancashire

� Specialisms

� Classic car insurance

� Commercial car insurance

� Over 50s car insurance

� Product features

� Cheap car insurance

� Comprehensive car insurance

What to do with your chosen 
Keyword Phrases

� Put them in your content.
� Two to three per page.
� Headings and sub headings.

� Describe your pictures.
� Create Meta data.

� Keyword tag.
� Title tag.
� Description tag.
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Meta Data
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Sample Meta data for
Car Insurance Manchester

� meta title = 
� Car Insurance Manchester: Classic car insurance specialist.

� meta description =
� For car insurance in Manchester. With Personal service and 

competitive prices for all car insurance. Janet Car Insurance, 
Manchester.
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Quantity of Content.
� Number of Pages.
� Number of words per page.

� Information is King.
� Content is King.
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Quantity of Content.
� Aim for 30 pages for Search Engines to take you 

seriously.
� Aim for >100 pages if your business is 

competitive online.
� Aim for 150 to 250 words per page.
� Include at least one unique image on every 

page.
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Quality Traffic.
� Direct entry.

� type www.yourdomain.co.uk into their browser.

� Direct search.
� type your company name into a search engine.

� Indirect search.
� type one of your keywords into a search engine.

� Relevant link.
� Click on a link in another website with a similar theme 

to your own.
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Relevant Quality Links are:
� From a Quality website.
� Consistent with your Keyword theme.
� Not reciprocal, not link farm.
� Not paid for.

Secure relevant quality links by:
� Writing articles and features for resource websites.
� Undertaking online PR activity.
� Social networking.
� Participating in forums and blogs.
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Effective Search Engine Optimisation Strategy

Quantity of Traffic
� People need to be visiting your website, attract 

them by:
� Putting your web address on everything.
� Place your website in relevant Directories - local, 

industry specific, trade specific.
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Local – Google Maps

33

Shopping - Google Base

33
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Quantity of Traffic
� People need to be visiting your website, attract 

them by:
� Putting your web address on everything.
� Place your website in relevant Directories - local, 

industry specific, trade specific.
� Get suppliers to put a link to you on their website.
� Get customers to put a link to you on their website.
� Consider online advertising and PR.
� Become an active online ‘contributor’.
� Consider Pay per Click advertising.
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Pay per Click Advertising

11 22
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The Google Four Step
� Create your ad and choose search terms.
� Select your daily budget.
� Target where your ad will be shown.
� Wait for business.

... You could be waiting a long time!

What’s your ad?
� 25:35:35:35 characters

� 25 character headline – company name, product 
name.

� 2 lines of 35 characters each – sales message, 
benefits message.

� Your webpage address – rewritten for impact.

� Create two for each Ad group.
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What are your search terms?

The Google Four Step.
� Create your ad and choose search terms.

� Select your daily budget.
� Target where your ad will be shown.
� Wait for business.

... You could be waiting a long time!
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The First Effect 3-4-3-1 
Formation.

� Three Preliminary Steps.
� Stage One. Identify good products or services that 

people want. 
� Stage Two. Have a clear campaign strategy with 

quantifiable objectives and targets. 
� Stage Three. Undertake competitor and keyword 

research to develop and refine your list of keyword 
and long-tail keyword phrases. 

The First Effect 3-4-3-1 
Formation.

� Then the Google Four Step.
� Stages Four to Seven. Set-up the supplier account (Google) and 

create groups of adverts with relevant and compelling copy. Set 
your budget and your geography.
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The First Effect 3-4-3-1 
Formation.

� Then there are 3 more.
� Stage Eight. Have a landing page relevant to each ad 

group that gives the visitor exactly what they were 
expecting; leading them to take the desired action. 

� Stage Nine. Execute the campaign; attaching the 
right keywords to specific and relevant adverts that 
attract the right quality as well as quantity of clicks. 

� Stage Ten. Monitor and measure your conversion 
rate. Conversion, not traffic, is what matters. Manage 
the campaign to maximise conversion.

And the GOAL is a successful 
PPC campaign that has:
Good Keywords + Compelling Adverts

that lead to 

Targeted Traffic
and then

Targeted Traffic + Relevant Landing Pages
+ Great Products/Services

deliver the

Conversion/Sale
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Conversion Architecture
&

Landing Pages.

© First Effect Ltd. t/a WSI Internet Marketing. HX6  4QR. An authorised supplier of the WSI e-marketpla ce.

Conversion Architecture



Unlock the potential of your website. 16th July 2009

Janet Smith, First Effect. 01422 823 075, 
jvsmith@firsteffect.co.uk, 
www.firsteffect.co.uk 20

The clarity of your message.
� Three seconds.

� To make an impact.

� Seven seconds.
� To create an action.
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First Impressions.
� The brain makes a decision in 1/20th second.
� Research concludes that you have between 3 

and 7 seconds to create action.
� Positive Action.

� Buy something.
� Contact you.
� Scroll down or move to another page.

� Negative Action.
� Leave your website.
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The clarity of your message.
� No one will spend more than 25 seconds on the 

page they land on – it won’t always be your 
home page.

� One third of visitors will not scroll.
� Are you one click away from making a sale or 

one click from loosing a visitor?

Eye Tracking Studies.

20%

18%

48%

1%

13%
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Eye Tracking Studies.

20%

18% 48%

Getting your message across.
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Call to Action.
� Numerous sales are lost every day because 

they are not asked for.
� If you want your potential customer to take 

action, tell them - on every page.
� “Do as you are told!”

Do you need advice on:

� Trees Pruning

� Overgrown Hedges

� Tree Stumps

� Tree Planting and Landscaping

call John for advice on 01234 567 890 now.
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Please take time to explore our recent architectura l projects 
and then call John to discuss yours on 01234 567 89 0.

Interactivity and Options.
� Create a sense of urgency with dates.

� Offer ends.

� Give those who don’t buy now a reason to come 
back.
� Offer of the month.

� Find out who they are.
� Sign up to receive details of special offers and sales.

� Ask for referrals.
� If your friend buys something, you get free gift.
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Summary
� Get your website found.

� Ensure your website is keyword rich and contains 
metadata.

� Ensure you build good links to your website.
� Grow your website, add pages every month.

� Lead potential customers ‘by the hand’.
� Ensure your website is action oriented.
� Give them an offer they cannot refuse.
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Questions.

� Thank you
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